23-H-048 Communication Spend – APPENDIX 1
	
	Y/E Mar-22
	Y/E Mar-23
	Y/E Mar-24 (YTD)

	1. Full spend on communications (all types).

This is expenditure on communication materials, digital and print. This is for patient facing information around public health, conditions management (e.g. leaflets and posters), find their way around the hospital and other points of hospital information. This is not patient letters sent directly to the patients home but remain within the hospitals estate.

	£15,900.10
	£24,963.37
	£14,047.02

	2. Spend on physical leaflets and posters by:
	
	
	

	i. Communications Department
	£0.00
	£0.00
	£0.00

	ii. Patient Experience / Information
	£15,900.10
	£24,963.37
	£14,047.02

	[bookmark: _GoBack]3. Spend on agencies by name for design and copy of Health Board materials.
	£0.00
	£0.00
	Hush Ltd - £156.00
Salvage & Gray Ltd - £80.00

	4. Spend on digital screens broken into three categories: 
	
	
	

	i. Cost of purchasing / leasing
	£0.00
	£0.00
	£0.00

	ii. Cost of ongoing maintenance / management
	£0.00
	£0.00
	£0.00

	iii. Cost of producing the design and copy of any content that is played on the screens
	£0.00
	£0.00
	£0.00
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